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2. Inspire Confidence
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4. Yelp

5. TripAdvisor



Consumer Search Behavior



PEOPLE ARE LOOKING FOR ANSWERS ONLINE



PEOPLE ARE LOOKING FOR ANSWERS ONLINE



PEOPLE ARE LOOKING FOR ANSWERS ONLINE

There are promising 

signs of recovery in 

travel-related search 

demand, but that 

doesn’t mean a return 

to the way things were 

before. 



Improve Safety



IMPROVE SAFETY

www.visitflorida.com/en-us/current-travel-safety-information.html

http://www.visitflorida.com/en-us/current-travel-safety-information.html


IMPROVE SAFETY



IMPROVE SAFETY



Google My Business



GMB: AUTO CLOSURES



GMB: AUTO UPDATES



GMB: ATTRIBUTES

Attributes influence visibility in 

specific types of search results 

and can change the 

appearance of your listing by 

highlighting information you’ve 

added. 

This can help visitors find 

accurate information quickly 

and easily while also making 

you stand out from 

competitors.



GMB: ATTRIBUTES

New attributes 

have been added 

to reflect 

business 

practices such as 

“No Contact 

Delivery,” 

“Curbside 

Pickup” and 

more. 

Attributes vary by 

business 

category. 



GOOGLE MY BUSINESS

There are 2 ways to 

update hours within 

Google, depending on 

what kinds of changes 

you’re making.

For long-term changes 

to hours, you’ll want to 

use the Business Hours 

section in the Info tab.

z



GOOGLE MY BUSINESS

Special hours is often used to update 

holiday hours for businesses, but it can 

also be used for short-term changes in 

schedule, if you need to close for a 

couple of days, or are using limited 

hours when initially re-opening.

You’ll find this option in the Info tab as 

well (but only after you’ve added 

regular business hours). 



GMB: CLOSURES



GMB: MORE HOURS



GMB: LOCAL PACK



Google My Business

Posts

New: COVID-19 Update



GMB: POSTS

Posts are:

• Free: no cost per click

• Trackable: with views and 
clicks or with your own 

analytics codes

• Visual: include images or 

videos

• Engaging: include direct 

links to more info and 
recent updates



GMB: COVID POSTS



GMB: POSTS
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GMB: REVIEWS



GMB:



GMB:



GMB: Grow Your

Visibility

Following Best Practices Will Help Improve Visibility

Add 4-5 photos per 
month for a

10-30%
Lift in exposures for your 

business



GMB: Grow Your

Visibility

Following Best Practices Will Help Improve Visibility

Having up-to-date 

business hours 

influences when and 

where your business 

shows up in search 

results across all of 

these platforms 



GMB: Grow Your

Visibility

o Recent research shows using GMB Posts regularly can 

improve business listing visibility 

o Having a high-quality listing photo for your 

business can increase the likelihood of a visitor 

showing up in-person by 2x

o Having services and attributes completed will 

improve your visibility across all of these platforms 

right now, and will generate value from long-tail 

search visibility 

o Having  consistent Name, Address and Phone 

Number across platforms will support website 

visibility

Following Best Practices Will Help Improve Visibility



Yelp



YELP:
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Yelp’s COVID-19

Advisory 
Alert

Access your listing at biz.yelp.com



YELP:
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YELP:



YELP: SERVICE OPTIONS

Delivery-related searches increased 300x during March



YELP: SERVICE OPTIONS

z

To update service options:

• Login at biz.yelp.com

• Select “Basic Information”

• You’ll find service and 

attribute options that vary by 

business category

Under Categories, you may find 

virtual service options as well, 

including Virtual Consultations, 

Virtual Classes, Virtual Tours, 

Virtual Experiences and Virtual 

Performances. 



YELP: SERVICE OPTIONS



YELP

Business Hours and Special Hours in Yelp 

function the same way as Google and allow 

you to create short-term schedule changes 

that are highlighted when someone looks at 

your listing.

You’ll find this option under in the Business 

Information tab of Yelp for Business. You can 

edit your regular business hours or keep 

scrolling to “Upcoming Special Hours” and 

then enter dates for specific changes. 



YELP: BUSINESS HIGHLIGHTS



YELP: CTAS (Paid Partners)

MICHAEL HOTTON

STRATEGIC ACCOUNT EXECUTIVE

ENTERPRISE SALES, YELP INC.

212.377.6719

HOTT@YELP.COM

mailto:Hott@YELP.COM
https://t.yesware.com/tl/a70e9f71289a98758f73b29d0e2f54e3978e91d5/0358d8a762ac9bab1717df856f30154a/707cbb4be25d411b8d4b2cbfbc7de69b?ytl=http%3A%2F%2Fofficialblog.yelp.com%2F
https://www.linkedin.com/in/michael-hotton-95b8aa41?trk=nav_responsive_tab_profile_pic


TripAdvisor



TRIPADVISOR:

Capture traveler attention with 

a notification at the top of 

your listing page that links to 

your safety measures and 

COVID-19 response.

LISTING PAGE UPDATES

Gather information from 

recent visitors about their 

safety experience at your 

hotel with an enhanced review 

questionnaire.

ENHANCED REVIEWS

Increase your visibility and 

drive bookings by ensuring 

that travelers find you when 

they search for hotels that 

have added their safety 

precautions.

COVID SEARCH FILTER

74% of surveyed travelers said a checklist of safety measures on
TripAdvisor listings would be very or extremely helpful.



TRIPADVISOR:



TRIPADVISOR: MESSAGE RECOMMENDATIONS

The content you include in your message can help ease travelers’ concerns by 

addressing the specific actions you are taking. Here are some examples: of 

helpful information to share in your message to potential guests:

o Frequency of room and common area cleaning

o Additional cleaning products available to guests like hand sanitizer, 

sanitizing wipes, etc.

o Self-service check-in kiosks and other contactless service optimizations

o Staff hygiene practices



TRIPADVISOR: MESSAGE TIPS

ADDITIONAL TIPS 

When crafting your message make sure to keep these things in mind:

o The minimum character count for your message is 25 characters and 

the maximum limit is 1,000.

o Adding your contact details is optional, but we strongly encourage 

you to include them so that potential guests can easily contact you 

with any follow-up questions.

o If you want to update your title or the way your name appears in the 

announcement, select “Edit” next to your name and title below the 

message textbox.



TRIPADVISOR: REVIEW GUIDELINES UPDATES

o Manually assessing any mentions of COVID-19 in reviews. Any review content 

that mentions COVID-19 or coronavirus will be routed automatically to our 

team of content specialists, who will then determine if that content can be 

posted to the site.

o Removal of any content that encourages people to ignore government 

guidelines or restrictions

o Removal of any content that discourages people from seeking medical 

assistance or testing, or promotes dubious medical advice or misinformation

o Removal of any review that criticizes an individual business for being closed at 

this time



TRIPADVISOR: MAY 2020 WHITEPAPER

https://www.tripadvisor.com/Covid19WhitepaperMay2020

https://www.tripadvisor.com/Covid19WhitepaperMay2020


Summary

Best Practices for Sharing Information

• Share updates across multiple platforms 

because you don’t know where potential 

customers are looking for info.

• Don’t post just once. Maintain that 

information for as long as it seems relevant.

• Provide visitors with helpful information 

about current circumstances. 

• Focus on safety information for visitors and 

employees as well as changes to services or 

products. 

• Be brief and link to more information on your 

website when needed.

• Be honest.



BUSINESS INFORMATION UPDATES

Google My 

Business
Yelp TripAdvisor VISIT FLORIDA

Hours X X X X

Description X X X X

Amenities X X X X

COVID Updates X X X X



PANDEMIC RESPONSE FRAMEWORK FOR BUSINESSES

Improve Safety

Updates to physical space and 
operations

Share Information

Ensure visitors are 
finding up-to-date info

Grow Visibility

Increase opportunities for 
discoverability



Thank you
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SAVE THE DATE

OCT 13 & 14
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